Conversion Rate Optimization
for Landing Pages:

Maximizing Marketing Effectiveness

In today’s digital landscape, businesses are continuously striving to enhance their marketing
efforts and boost the effectiveness of their online campaigns. One crucial aspect of achieving this

goal is optimizing the conversion rate of landing pages. Research shows that 9 out of 10 visitors
bounce from the average post-click landing page (Source: instapage.com). Some leave because
they find the content of the page deceiving (whether you know it or not), and others because
your page is just not user-friendly. To prevent this outcome and optimize your conversion rate,
this whitepaper provides you with helpful insights, information, and tools. By understanding and
implementing these strategies, you can significantly improve the effectiveness of your marketing
spend and drive higher conversions.
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Micro vs. macro conversions

Micro and macro conversions are two distinct types of actions that users can take on a

campaign landing page. Macro conversions represent the primary and most significant actions that
align directly with the goals of a business. These actions typically involve a significant commitment or
achievement by the user. Examples of macro conversions include:

u Completing a purchase or transaction

[ ] Submitting a lead generation form

u Subscribing to a service or newsletter

[ | Requesting a demo or consultation

| Signing up for a membership or account

These actions directly contribute to sales growth, customer acquisition, or other key
performance indicators (KPI) that are critical to business success.

Micro conversions, on the other hand, are smaller, intermediate actions that users take on a
landing page. While they may not directly lead to a macro conversion, they serve as valuable
indicators of user engagement and progress toward the desired end goal. Examples of micro
conversions include:

u Adding items to a shopping cart

| Creating a wishlist or bookmarking a page

u Engaging with content, such as social media shares or comments
] Starting a free trial or download a resource

[ | Clicking on a specific link or navigating to a specific page

Micro conversions help you track user behavior and understand the effectiveness of your
website or landing page in moving users closer to macro conversions. They provide insights into
user intent, interest, and engagement levels, enabling businesses to optimize their conversion
funnels and improve the overall user experience.
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What is Conversion Rate Optimization?

Conversion Rate Optimization (CRO) is the systematic process of enhancing the performance of

a digital product. For example on a landing page or an app, use CRO to increase the percentage of
visitors who take desired actions, such as making a purchase, signing up for a newsletter, or filling
out a contact form. It involves analyzing user behavior, identifying areas of improvement, and
implementing changes to facilitate conversions.

Conversion rate optimization at Webrepublic

Conversion Rate Optimization consists of analyzing metrics, forming hypotheses, testing variations,
and continuously refining the landing page’s performance based on test results.

We believe the conversion rate is a reliable indicator that shows if your landing page is in line with

your users' needs and expectations. While marketing activities bring traffic to your page, the user
experience converts users into customers.
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CRO process at Webrepublic

Step 1 - UX Audit

The CRO process begins with a UX audit to gather and analyze data about user behavior, website
metrics, and content alignment. This involves using tools like web analytics, heat maps, user recordings,
and surveys to gain insights into how users interact with the landing page, where they drop off, and
where potential barriers exist.

For the optimization of campaign landing pages, it is critical to understand the expectation the user has
when clicking on an advertisement. If the subsequent landing page experience is not aligned with the
ad message, the bounce rates will be high.

We build upon synergies between interdisciplinary teams, for example, content marketing or
e-commerce, to leverage the potential of marketing efforts.
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The audit also includes a definition of the desired actions that users should take. This could be
making a purchase, filling out a form, subscribing to a newsletter, or any other action that aligns
with the business objectives.

Step 2 - Strategy workshop

Based on the data analysis and the target definition from the UX audit, hypotheses are formed about
possible improvements that can be made to the landing page to increase conversions: “If we change
X, then Y will happen because Z.” These hypotheses are prioritized in a strategy workshop with

the client and are based on the expected effort and potential for performance improvements. The
prioritized hypotheses and website adjustments are translated into a comprehensive A/B testing plan
and testing backlog that includes information on runtime, traffic split, success metrics, and more.

Step 3 - A/B testing and iteration

A/B testing is a key component of CRO. It involves creating improved alternative versions of a

specific landing page or landing page features, based on the changes defined in the hypotheses.

The variations are then presented to different segments of website visitors, and their behavior is
measured to determine which version performs better in terms of conversions. Elements that can be
tested include headlines, call-to-action buttons, imagery, layout, form fields, and overall design. The
results of the A/B tests are analyzed to determine which variations led to higher conversion rates.
Statistical analysis is employed to ensure the results are statistically significant and reliable. Based on
the findings, the winning variations are identified, and the website is optimized accordingly.

| Never stop improving

CRO is an ongoing process that needs to be backed up by a shared mindset to strive
for continuous optimization. After implementing changes based on the test results,
the cycle starts again by analyzing data, formulating new hypotheses, and conducting
further tests. Continuous iteration allows us to steadily improve conversion rates
over time.
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| Make it personal

CRO may also involve personalization techniques, where different versions of the
landing page are shown to specific user segments based on demographic, geographic,
or behavioral data. Additionally, optimizing the overall user experience through intuitive
navigation, persuasive copy, visual appeal, and streamlined conversion funnels is critical
for maximizing conversions.

I'm doing great. Aren’t I?

Benchmarks for Conversion Rate Optimization (CRO) can vary depending on several factors,

including industry, business model, target audience, and the specific conversion goals of your landing
page. While there is no universal benchmark that applies to all businesses, here are some general
considerations and sources you can refer to when setting your CRO benchmarks:

Industry Averages: Various studies and reports provide industry-specific benchmarks for conversion
rates. For example, E-commerce websites may have different benchmarks compared to B2B lead
generation or financial services websites. Researching industry-specific data can give you a starting
point for comparison.
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The average conversion rate may be 2.3% (Source: Digital Experience Benchmark Report 2022), but
it varies strongly depending on the industry you're operating in. The conversion rates for the fast-
moving consumer goods (FMCG) sector - fashion, groceries, health, and beauty products - are much
higher because people buy the products more often.
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https://www.marketingcharts.com/customer-centric/lead-generation-and-management-117008

Historical Data: Analyzing your own website’s historical conversion rates and performance can help
establish benchmarks for future optimization efforts. This allows you to track progress over time and
set realistic goals based on your own metrics.

Conversion Funnel Analysis: Break down your conversion funnel into different stages and analyze
the conversion rates at each stage. This allows you to identify potential drop-off points and set
benchmarks for optimizing each stage of the funnel. Remember that benchmarks provide guidance
and a reference point, but they should not be the sole determinant of success. It's essential to focus
on improving your own conversion rates relative to your business goals and objectives. Continuously
testing, optimizing, and measuring the impact of your CRO efforts will help you achieve higher
conversion rates specific to your business.

How do you measure Conversion Rate Optimization?

Accurately measuring the impact of Conversion Rate Optimization (CRO) efforts is crucial for
understanding the effectiveness of optimization strategies and making informed decisions.

Performance Evaluation: Measuring conversion rates and other relevant metrics allows businesses
to assess the impact of optimization strategies accurately. It helps identify which changes lead to
improved conversions and which ones may require further refinement.

Data-Driven Decision Making: Measuring CRO provides businesses with actionable insights to make
data-driven decisions. It helps prioritize optimization efforts, allocate resources effectively, and focus
on areas with the most significant potential for improvement.

Return on Investment (ROI): Measuring CRO allows businesses to calculate the ROI of optimization
efforts. By understanding the financial impact of conversions and the cost savings resulting from
enhanced efficiency, businesses can make informed decisions about resource allocation and future
investments.

Continuous Improvement: Measuring CRO provides a feedback loop for ongoing optimization
efforts. It enables businesses to iterate and refine strategies based on real-time data, ensuring
continuous improvement and sustained success.
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Now it’s your turn:
Get the most out of your Landing Page!

Your conversion rate has a great impact on your business results
Understanding what percentage of your users perform the desired action
on your website is ultimately the measure of your brand’s success. Act now!
Our team of experts at Webrepublic can help you better understand your
conversion rate and optimize it for maximum impact.

Reach out to us! We are happy to help. !~
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https://webrepublic.com/en/contact

